
UAB012:: MICROECONOMICS 

 
INSTITUTION:  Universitat Autònoma de Barcelona (UAB) 
 
DESCRIPTION: 
 
This course focuses on the behavior of customers and producers as well as their 
relationships in different kinds of markets. Apart from providing a general overview 
of these topics, the course also aims to teach and apply concepts and analytic tools 
which will prove useful in a business setting. 
 
 
PREREQUISITES:  None 
 
LANGUAGE: English 
 
CREDITS:  3 
 
 
CONTENTS: 
 

1. Consumption theory. Preferences. Customer balance. Demand function. 
 
2. Production and Supply Theory. Technology, costs, profits and supply 

function. 
 

3. Competitive balance. Balance into the market. General balance. Market 
failures. 

 
4. Market power and price fixing. Monopoly. Monopolistic competence.  Vertical 

Relationships. 
 

5. Oligopolies. Quantity competence. Price competence. Cartels. Input barriers.  
Strategic behavior. 

 
6. State intervention. Correcting market failure. Public goods, taxes and 

subsides.  Markets regulations. 
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